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 B. Com. (Part III) EXAMINATION, 2020 

(Optional Group–B : Marketing Area) 

Paper  Second 

INTERNATIONAL MARKETING 

Time : Three Hours ]  [ Maximum Marks : 75 

uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u djuk 
vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 
Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 
(UNIT—1) 

1- varjkZ”Vªh; foi.ku D;k gS \ varjkZ”Vªh; foi.ku dh izÑfr o {ks= dh 
foospuk dhft,A 
What do you mean by International Marketing ? Discuss the 
nature and scope of international marketing. 

vFkok 
(Or) 

vUrjkZ”Vªh; foi.ku ds lEcU/k esa cká okrkoj.k dh O;k[;k dhft;s 
rFkk vkUrfjd o cká okrkoj.k esa vUrHkZsn dhft;sA 

Explain external environment relating to international 
marketing and distinguish between internal and external 
environment. 
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bdkbZ&2 
(UNIT—2) 

2- oLrq vuqdwyu j.kuhfr dks le>kb;sA os dkSu&dkSu ls rRo gSa ftUgsa 
lgh oLrq vuqdwyu j.kuhfr ds pquko djrs le; /;ku esa j[kk tkuk 
pkfg, \ 

Explain product adaptation strategy. What are those elements 
which are to be kept in mind while choosing a correct 
product adaptation strategy ? 

vFkok 

(Or) 

varjkZ”Vªh; cktkjksa esa fodkl’khy ns’kksa ds fuekZrkvksa dks vius czk.M 
fodflr djus ds fy, fdu leL;kvksa dk lkeuk djuk iM+rk gS \ 

What problems to manufacturers from developing countries 
face in developing brands in international markets ? 

bdkbZ&3 

(UNIT—3) 

3- varjkZ”Vªh; foKkiu ds D;k mn~ns’; gSa \ foKkiu ij O;; gksus okyh 
/kujkf’k dks fuf’pr djus okyh eq[; fof/k;ksa dk o.kZu dhft,A 

What are the objectives of International Advertising ? 
Explain the principal methods of determining the amount to 
be spent on advertising. 

vFkok 

(Or) 

mRikn izorZu ls vki D;k le>rs gSa \ varjkZ”Vªh; mRikn izorZu ds 
fofHkUu rjhdksa dh O;k[;k dhft,A 

What do you mean by product promotion ? Explain the 
various methods of promoting International product. 
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bdkbZ&4 
(UNIT—4) 

4- varjkZ”Vªh; foi.ku esa izR;{k ,oa vizR;{k forj.k okfgdkvksa ds izdkj 
,oa egRo dks le>kb;sA 

Discuss the Direct and Indirect distribution channels with 
their types and importance in International Marketing. 

vFkok 

(Or) 

fons’kh foØ; izfrfuf/k;ksa dh igpku fdl izdkj dh tk ldrh gS rFkk 
fons’kh foØ; izfrfuf/k ds lkFk le>kSrs esa dkSu&dkSu lh ckrsa gksuh 
pkfg, \ le>kb;sA 

How foreign sales agents can be indentified and which points 
are to be covered in an agreement with foreign sales agent ? 
Explain. 

bdkbZ&5 

(UNIT—5) 

5- fu;kZr cktkj dh egRoiw.kZ voLFkkvksa dh izfØ;k dks laf{kIr :i esa 
crkb;sA bl izfØ;k esa dkSu&ls eq[; izys[k iz;ksx gksrs gSa \ 

Briefly explain the important stages in the procedure of 
export trade. What main documents are used in this process ?  

vFkok 

(Or) 

Hkkjr esa fu;kZr izksRlkgu ds fy;s gky ds o”kks± esa ljdkj }kjk mBk;s 
x;s dneksa dh O;k[;k dhft;sA 

Discuss the measures taken by the government in recent 
years for promotion of exports in India. 

D–3050  4,800 


